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Financial Highlights

2008 2007 % increase/
For the year ended 31 December Rm Rm (decrease)

Gross insurance premium revenue 5,316.5 4,400.9 21
Net income attributable to members 
of the Company 210.5 289.8 (27)
Earnings per share (cents) 1,728.0 2,379.9 (27)
Headline earnings per share (cents) 1,161.0 1,670.8 (31)
Dividends per share (cents) 400.0 700.0 (43)
Solvency margin (%) 44.2 53.2 (20)
Total assets 5,467.0 4,919.5 11
Net asset value per share (cents) 15,245 15,618 (2)

• Financial Sector Charter Council awarded Zurich an ‘A’ rating
• Zurich South Africa named the 2008 Financial Intermediaries Association

Corporate Insurer of the Year
• Global Credit Rating, reaffirmed the Company’s ‘AA+’ claims paying ability rating
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Our values inspire 
and guide us

Our Aspiration

We aspire to become the leading global insurance group in our chosen markets and
to consistently deliver top-tier results for our shareholders. By so doing, we will create
strong relationships with our customers, agents and brokers, and provide rewarding
opportunities for our employees.

Our Corporate Values

Zurich’s basic values reflect what kind of company we strive to be. They define us.
They help both to inspire and guide us. They are our reference for the decisions we
make and the actions we take.

Our basic values
• Customer dedication: Our starting point is the needs and expectations of our

customers.
• Pioneering: We innovate continuously and explore with creativity new options.
• Excellence: We focus on quality in our ideas and in how we execute those ideas.
• Employee contribution: Every employee counts.
• Integrity: We test every proposed action as to whether it is proper and reflects

standards we can be proud of.




